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FOR EMAIL MARKETERS:
2015 SUBJECT LINE CHECKLIST

8 NEW SUBJECT LINE BEST PRACTICES

Subjectline.com’s research team has tested the latest subject line best practices
for marketers to use for email marketing to drive results. This report will assist in
increasing and improving overall lead generation by the use of different subject

line techniques.

v" DATES IN THE SUBJECT LINE:

Business Emails That Have Some Form of
a DATE in the Subject Line Will Generate a

38% Higher ‘Open Rate’.

| 25% Off Tablets
25% off all tablets with this
offer only. Don't miss out!

@ Join Us at the Social Media
Event for Marketers

FREE Social Media Webinar
February 19, 2015 at 3:00 PM EST

v" SHORT SUBJECT LINE LENGNTH.

Emails That Have a Subject Line Length of Between
4 and 15 Characters Have a 16% Average Increased
Open Rate.
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Subject | Report For CFO'’s Only: The Global Economy Test

v" JUST FOR. | —

Subject Lines That Convey A Form Of Exclusivity

(Shhh, Secret, Private, For CFQ's Only, etc) Generate CFO’s Challenge
A 22% Higher Open Rate Than Those Without.
e Just For CFO’s

» Exclusively For Security Professionals
* Human Resource Professionals Only

n . Download

e | v’ PREVIEW INDICATOR KEY WORDS:

Subject: | PREVIEW:10 Auctmation Tools for Cloud Computing

— In Acquisition Email, Using a Preview Indicator
Key Word (Subscriber Preview,) Lifts Open
Rates by 17%.

SR Y

v" "WHERE HAVE YOU BEEN" SUBJECT LINES:

“Where Have You Been"” Subject Lines Increase Open Rates by 34%.
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v"TOP PERFORMING SUBJECT LINE PHRASES:

The Top Performing Phrases within Subject Lines Yielding the Highest Open Rates When Used:

Consumer — “Free Shipping”
Business — “White Papers”
TO: £
SUBJECT: Exclusive Offer: 25% off All Smart Phones

v" TOP B2C OFFERS IN SUBJECT LINES:

The Top 4 B2C Email Offers Targeting New & Exist- iR bl

ing Customers are:
* Free Shipping
 Private/Exclusive/Secret Events/Sales
» Discount off Next Purchase
* Gift with Purchase

To...

el CAPTALIZATION:

In B2C Acquisition Email, Using CAPITALIZATION at the

Start of a Subject Line Generates a 24% Higher Open
~diba. Check Out G ~ait- - 3 v
July 4t:7ravzt, Dir::(:ums Rate Than if Used in the Middle.
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Demand Generation

Worldata is your solutions partner in all aspects of your demand
generation program: Creative consultation, offer testing, click-
strategy, landing page optimization, email cadence, data sourcing,
cost negotiations and much more.

Acquisition Marketing

Because we are the largest buyer of permission email media in N.
America, our client base is assured of receiving the most targeted,
cost effective audience selections available.

Cost Per Lead Acquisition
After testing and analysis, this tactic brings forth a ‘real’ result at
true budgeted pricing, taking the guesswork out of campaigns.

Consultative Services

Worldata is an extension of your marketing organization. We view
our relationships as true partnerships. Working together we can
share our experience and best practice knowledge so that you

can leverage this information throughout your entire marketing
organization.

Data Enhancement

Worldata adds critical variables to your marketing program. From
consumer mobile platform targeting to installed technology
information for business marketers, Worldata is the leading
organization for enhancing data elements.
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Analytics and Modeling

Driving greater results from existing datasets is at the core of
Worldata’'s Analytics and Modeling services. Worldata’'s team has
created and refined the tools needed to optimize your efforts
with easy to use and digest reports and intelligence.

Private Customer and Prospect Database

Worldata's Private Database solutions allow for marketers to have
scalability within desired target markets while drastically cutting
down on marketing timelines and improving overall cost savings.

Email Hygiene, Transmission, Analysis

and Page Hosting

Syntax errors, spam traps, honeypots — Email marketing continues
to evolve and ensuring that focus is paid to your data hygiene is
at the very core of your overall performance. Worldata excels in
these details and ensures that all aspects of your programs are
being improved.

Social and Emerging Media

Online Advertising, Mobile Marketing, Social Media Platforms and
the latest in Co-Registration are all part of the Worldata media
mix to allow for the best possible marketing expenditure return
on investment.
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For More Information Contact Jay Schwedelson at: JayS@corpwd.com
Worldata
3000 N. Military Trail
Boca Raton, FL 33431-6321

Phone: (561) 393-8200 * (800) 331-8102
Fax: (561) 241-7257

Email: mail@worldata.com
Web: www.worldata.com

’ @worldata

SubjectLine.com is Part of The Worldata Group of Companies
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